WILLIE WALSH TO SPEAK AT BUSINESS TRAVEL MARKET 

Industry leader to address delegation on 17th June 2010

 

BUSINESS TRAVEL MARKET (BTM), the conference & exhibition for European travel buyers, has announced that British Airways’ CEO Willie Walsh will deliver the key note speech to BTM delegates on Thursday 17th June 2010 at London’s ExCeL . 

 

Mr. Walsh, who has led British Airways for the past 6 years, will be focusing on the post-recession landscape for business travel buyers and suppliers.  He will be available for a  Q&A session following his speech. 

 

Richard Tams, British Airways’ head of sales UK & Ireland, said: ‘In these challenging times the partnerships we have with the business travel buying community are critical to us. BTM gives us the ideal platform to engage with many key customers under one roof.” 

Paul Robin, Business Travel Market’s event director said: ‘Together with other founding partners, British Airways have been instrumental in helping to shape the event. It’s a fantastic opportunity for all attending BTM to hear from one of the most experienced leaders in the industry. We are confident that this session will be very popular.’ 

 

Willie Walsh’s key note speech headlines a programme featuring over 90 speakers across 20 sessions specially tailored to meet the education needs of travel buyers and suppliers. 

 

The full conference programme is available to download at www.businesstravelmarket.co.uk
 

Notes to editors 

Business Travel Market is the only UK-based industry event that delivers a fully hosted programme to corporate travel buyers, pre-arranged 1-2-1 meetings with leading suppliers and free, top-quality conference content to all visitors. 

 

500 of Europe's top travel buyers, each responsible for €300,000 - €100m in corporate travel spend, will be amongst the 4,000+ delegates attending Business Travel Market 2010 on 16th/17th June at London's ExCeL.
 

A fusion of high quality conference content and a showcase of the industry's newest products and services, BTM's objective is provide visitors, exhibitors and sponsors with the maximum, quantifiable return on their time and financial investments.

 

Helping to shape the 2010 event is an advisory board comprising leading figures from the European corporate travel industry These include buyers Julia Heesterman (Microsoft), Arja Niilekselä-Tiainen, (Cargotec Corporation); Lee Whiteing (HSBC Bank) and Herman Mensink (Prism Group). Rachel Finn (Qatar Airways), Emma Harris (Eurostar), Richard Tams (British Airways) and Toby Joseph (Jumeirah International). Consultants Tony Pilcher and Tom Stone (Sirius Consulting) complete the Advisory Board, together with journalist Adam Coulter who is also acting as Conference Producer. 
 

The management team is headed by Paul Robin and Mark Harris, both well-known business travel industry figures at home and internationally. Prior to setting up Business Travel Market, Paul Robin was responsible for the Business Travel Shows in the UK, Germany and Dubai, whilst Mark Harris spent six years with ITM, where he ran the association’s annual conference. 

 

Images available on request: Brighter PR – Jo.Geneen@brightergroup.com / Lucy.Newman@brightergroup.com  / 020 7326 9880

For media registration for BTM 2010 please contact Lucy Newman/Jo Geneen 

 

Follow Business Travel Market on Twitter: www.twitter.com/BTMExcel
