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ALWAYS ‘ON’ BUSINESS TRAVELLERS SHOW MOBILE TECH IS IDEAL IN A CRISIS
Only 6.2% of employees ever ‘switch off’ out of hours

85% use mobile applications in a crisis 

Do you ever switch off your mobile – or are you always available? Recent research by Business Travel Market (BTM) and the Association of Travel Executives (ACTE) today revealed that just 6.2% of people ever switch off their company phone out of hours. 

The survey questioned representatives from large multi-national companies on how the developments in mobile technology were being adopted by the business travel community.  Just 30% of respondents said they made themselves available because they wanted to and 40% were available because their client or employee expected them to be. 
Paul Robin, event director of Business Travel Market 2010, taking place this Wednesday and Thursday at ExCeL, London said: ‘Our survey revealed that employees seem a very dedicated bunch as employers and clients have come to expect them to be ‘on call’ at all times. It’s astonishing to think that only 6.2% switch their mobile off out of office hours aside from when they are in-flight!’
Of the companies surveyed, 96% provide blackberries and smart phones at their business, indicating a desire for additional functionality than just texting or calling. 
Most notably however, the results showed how reliant people were on mobile applications and software in a crisis.  Conducting the survey post-ash crisis it revealed that 85% said that mobile technology was helpful in an emergency, with over 48% using it to source alternative travel options, 66% keeping abreast of general news updates and most importantly, 73% who used the email and web applications to keep in contact with their family and company. 
A ‘look but no book’ trend….

In everyday use, checking the times of flights and trains whilst on the smart phone / blackberry was very popular, with over 70% of those surveyed using mobile applications to do this. Checking in from the mobile is also surprisingly high with over 40% of those surveyed using this technology before they get to the airport. However, there seems to be a trend of looking and not booking as only 11% of those surveyed have booked a train or flight through mobile app’s.    
Barcodes and tickets on mobile phones also seem very popular with over 45% having used one – the majority of these (69%) for a ‘plane journey.

The survey also indicated that when arriving at a destination nearly two thirds (63%) use their mobile device to research their new location – however, it seems that the mapping function is still not overly popular, with over 60% of people not utilising this. This may be attributable to the fact that fewer people travelling on business explore a destination independently. 

Keeping in touch with work and home…

The high usage of Skype whilst travelling on business (32.6%) could be to stay in touch with both colleagues, and also loved ones back home. Over 70% said they used conference call facilities on their mobile device such as Skype, Webex and other VOIP services.  

In the business travel community, social networking sites seem ever popular with nearly 90% of respondees using Linked-In to stay in touch with business colleagues. 
Paul Robin, Business Travel Market’s event director said:  ‘The growth of mobile technology has empowered the end user to find out information from almost any location. Traveller’s can now be more informed and therefore more decisive at the touch of button or slide of a screen. Smart phones and blackberries, have proven to be indispensable to the business traveller and recent situations have really highlighted they can be in an emergency. It would be good to see more companies take note of their versatile uses.’ 

Caroline Allen, regional director of ACTE said: ‘It’s very encouraging to see from the survey that 68% of businesses have guidelines for mobile technology, whilst many of those that don’t are looking into one for the future. The survey results affirm our belief that there is a fundamental shift occurring in how corporates align their mobile and travel phone policies.’ 

Allen continued: ‘Mobile cost control is essential for modern business and, increasingly important, is the extent of mobile functionality and guidelines on how smart phones should be utilised for business.  Whether it’s HR, IT or the travel department that have responsibility for mobile usage, companies need to align and update their policies, so they can enhance the end user’s capabilities – especially when the user is regularly out of office; travelling or in the field. Today we are at the tipping point in the way technology is used to deliver company travel policy compliance and therefore there is a greater need for collaboration between the end user and those responsible for procuring, setting and managing setting the travel and mobile policies.’ 

Anyone involved in booking, travelling or purchasing business travel should make time to visit to the free conference and exhibition at ExCeL, London on Wednesday 16th and Thursday 17th June.  
- Ends - 

Further details: www.businesstravelmarket.co.uk
A full breakdown of survey results is available on request 

Notes to editors 

Business Travel Market is the only UK-based industry event that delivers a fully hosted programme to corporate travel buyers, pre-arranged 1-2-1 meetings with leading suppliers and free, top-quality conference content to all visitors. 

500 of Europe's top travel buyers, each responsible for €300,000 - €100m in corporate travel spend, will be amongst the 4,000+ delegates attending Business Travel Market 2010 on 16th/17th June at London's ExCeL.
A fusion of high quality conference content and a showcase of the industry's newest products and services, BTM's objective is provide visitors, exhibitors and sponsors with the maximum, quantifiable return on their time and financial investments.

Helping to shape the 2010 event is an advisory board comprising leading figures from the European corporate travel industry These include buyers Julia Heesterman (Microsoft), Arja Niilekselä-Tiainen, (Cargotec Corporation); Lee Whiteing (HSBC Bank) and Herman Mensink (Prism Group). Rachel Finn (Qatar Airways), Emma Harris (Eurostar), Richard Tams (British Airways. Consultants Tony Pilcher, Toby Joseph and Tom Stone complete the advisory board, together with journalist Adam Coulter who is also acting as Conference Producer. 
The management team is headed by Paul Robin and Mark Harris, both well-known business travel industry figures at home and internationally. Prior to setting up Business Travel Market, Paul Robin was responsible for the Business Travel Shows in the UK, Germany and Dubai, whilst Mark Harris spent six years with ITM, where he ran the association’s annual conference. 

ACTE – The Association of Corporate Travel Executives 

The Association of Corporate Travel Executives (ACTE) is a not-for-profit association established to provide executive-level, global education and peer-to-peer networking opportunities. Membership spans all of business travel, from corporate buyers to agencies to suppliers and accords all sectors equal membership. ACTE serves more than 6,000 executives in over 80 countries representing the €463 billion business travel industry.

• ACTE provides global and regional leadership to advance the business travel industry through the exchange of knowledge and opportunity and the pursuit of excellence 

• ACTE develops diverse and exceptional education exchange to identify and understand market trends and find solutions 

• ACTE facilitates development of innovative tools to make our stakeholders and their organisations more efficient and successful 

• ACTE enables professionals to share and exchange ideas to develop solutions and strategy in a non-judgmental, diverse yet equal environment 
Our members serve more than 12 million business travelers worldwide. With the support of sponsors from every major segment of the business travel industry, ACTE develops and delivers educational programs in key business centers throughout the world. ACTE has representation in Africa, Asia-Pacific,  Canada, Europe, Latin America, Middle East and the United States.
For more information, contact:
Caroline Allen
Regional Director, Northern & East Central Europe and Russia
t: +44 (0) 203 1756967
c: +44 (0) 7525 186 084 
e: callen@acte.org
Jack Riepe
Communications Director
Association of Corporate Travel Executives (ACTE)
t: +1-610-719-8396
c: +1-610-256-0124
e: riepeacte@aol.com
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Follow Business Travel Market on Twitter: www.twitter.com/BTMExcel
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