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2nd Business Travel Market raises the bar

'Europe's only fully hosted programme for corporate travel buyers was a major factor behind a 30% rise in participants in Business Travel Market's second year
300 buyers from 20 countries across Europe registered as VIP Hosted Buyers for the two-day event, which confirmed its credentials as the industry event that delivers quality above quantity.

Post-event research showed that over 50% of VIP Hosted Buyers came from multinational corporations, with IT/telecoms, the service sector and financial services the best represented amongst all hosted buyers.

Over 70% of hosted buyers had procurement responsibilities for budgets ranging from €300,000 to €100 million. 38% of hosted buyers had direct responsibility for a travel spend of between €5 million to €50 million.

BTM’s survey also confirmed that the three biggest challenges facing leafing buyers in today’s market are cost reduction, compliance and self booking tool implementation, followed by process cost reduction and unmanaged spend.

BTM founder & Event Director Paul Robin was delighted with the results of the show. “This shows that after just two years we are very much on the right track. This is still a very difficult trading climate, but corporates are supporting our event because we make the most of their previous time out of the office, and to exhibitors who, through the appointments diary system, have a robust mechanism through which to assess their ROI.”

“We are already planning for next year’s BTM, when we will again focus on quality above quantity” Paul concluded.

BTM 2010 – the essential facts
· 300 VIP Hosted Buyers from 20 countries 

· 50: 50 UK to non-UK split 

· 2,583 visitors 

· 100 exhibitors 

· 2,100 meetings arranged via the appointments system 

· Average 21 pre-arranged meetings per exhibitor attended by VIP Hosted Buyers 

· 1,028 attendees pre-registered for conference sessions 

- Ends - 

Further details: www.businesstravelmarket.co.uk
Notes to editors 

Business Travel Market is the only UK-based industry event that delivers a fully hosted programme to corporate travel buyers, pre-arranged 1-2-1 meetings with leading suppliers and free, top-quality conference content to all visitors. 

500 of Europe's top travel buyers, each responsible for €300,000 - €100m in corporate travel spend, will be amongst the 4,000+ delegates attending Business Travel Market 2010 on 16th/17th June at London's ExCeL.
A fusion of high quality conference content and a showcase of the industry's newest products and services, BTM's objective is provide visitors, exhibitors and sponsors with the maximum, quantifiable return on their time and financial investments.

Helping to shape the 2010 event is an advisory board comprising leading figures from the European corporate travel industry These include buyers Julia Heesterman (Microsoft), Arja Niilekselä-Tiainen, (Cargotec Corporation); Lee Whiteing (HSBC Bank) and Herman Mensink (Prism Group). Rachel Finn (Qatar Airways), Emma Harris (Eurostar), Richard Tams (British Airways. Consultants Tony Pilcher, Toby Joseph and Tom Stone complete the Advisory Board, together with journalist Adam Coulter who is also acting as Conference Producer. 
The management team is headed by Paul Robin and Mark Harris, both well-known business travel industry figures at home and internationally. Prior to setting up Business Travel Market, Paul Robin was responsible for the Business Travel Shows in the UK, Germany and Dubai, whilst Mark Harris spent six years with ITM, where he ran the association’s annual conference. 
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Follow Business Travel Market on Twitter: www.twitter.com/BTMExcel
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