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Visitors - how would you rate the quality and relevance
of the Conference programme?

19.2%

Very good

Good 40.2%

Satisfactory 36.6%

Less than
satisfactory

2.4%

0,
Unsatisfactory 2%

Source: Business Travel Market

Visitors - how would you rate the networking
opportunities at Business Travel Market?

Very good 15.3%

Good 46.9%

Satisfactory

Less than
satisfactory

Unsatisfactory . 3.1%

10.2%

Source: Business Travel Market

Visitors - how likely are you to attend
Business Travel Market 2010?

Definitely 41.4%

Likely 323%

Undecided 19.2%

Not likely 7.1%

Source: Business Travel Market

Visitors - how would you rate the quality of meetings
with exhibitors?
Very good

Good 46.2%

Satisfactory

Less than
satisfactory

Unsatisfactory 2.2%

Source: Business Travel Market

Exhibitors - how would you rate the quality of visitors
to Business Travel Market 20097

Very good 50%

Good 27.8%

16.7%

Satisfactory

Less than . 5.6%
satisfactory

Unsatisfactory 0%

Source: Business Travel Market

s19Ang pa1SoH dIA

Business Travel Market 2009 - Feedback

VIP Hosted Buyers - how likely are you to attend
Business Travel Market 2010?

Not likely 2.6%

Undecided 10.4%

Likely 53.2%

Definitely 33.8%

Source: Business Travel Market

VIP Hosted Buyers - how would you rate the quality
and relevance of the Conference programme?

Very good 34.2%

Good 52.1%

Satisfactory

Less than I 2.7%
satisfactory

Unsatisfactory 0%

Source: Business Travel Market

VIP Hosted Buyers - how would you rate the networking
opportunities at Business Travel Market?

Very good 35.5%

Good 44.7%
Satisfactory
Less than -
satisfactory
Unsatisfactory 0%

Source: Business Travel Market

VIP Hosted Buyers - how would you rate the quality
of meetings with exhibitors?

Very good 39.7%

Good 43.8%

Satisfactory 13.7%

Less than I 1.4%
satisfactory

0
Unsatisfactory e

Source: Business Travel Market

Exhibitors - how would you rate the quality
of meetings with Hosted Buyers?

Very good 35.3%

Good 47.1%

Satisfactory 11.8%

Less than
satisfactory

B

Unsatisfactory 0%

Source: Business Travel Market




Business Travel Market 2009 - VIP Hosted Buyer Demographics

BTM 2009 - VIP hosted buyer demographic data
Hosted buyers by role

Book 22%

Contract
management

62%

Manage policy 59%

Procure/

66%
purchase/buy ’

Set budgets 19%

Set policy

Supplier
relations

58%

Source: Business Travel Market

BTM 2009 - VIP hosted buyer demographic data
Organisation size

Multinational
corporation

46%

European
corporate

SME

10%
9%
UK corporate

9%

TMC/HBA/VPA 8%

Travel supplier 4%

Source: Business Travel Market

BTM 2009 - VIP hosted buyer demographic data
Company employees

5%

78%

50-100employers M100-250 employees M 250-500 employees  M500+ employees

Source: Business Travel Market




BTM 2009 -

HR/Personnel

Finance

TMC/HBA
Industry Affairs

Other

Sales/Marketing

Consultant (Europe
or UK Clients)

UK Travel

Manager

Other
(Management)
Admin/Office
Management/PA
European

Travel Manager

Global Travel
Manager

VIP hosted buyer demographic data
Job Title

5%

5.3%

9.2%

9.4%

10.2%

13.2%

13.2%

Source: Business Travel Market

BTM 2009 - VIP hosted buyer demographic data
Purchasmg RESponSIbIIItles W % of all H/Buyers M Average % total spend
Air (scheduled) 100%
45%
Air (charter) 13%
7%
serviced NN 5%
apartments - 5%
. —71%
Rail 10%
41%
TMC fees I N
ees B
Corporate cards 12%
5%
Car rental 51%
6%
10/
Ground transport A0

5%

0,

Traveller security e
2%
Hotels 100%
I 27%
Source: Business Travel Market
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Business Travel Market 2009 - VIP Hosted Buyer Demographics

BTM 2009 - VIP hosted buyer demographic data
Organisation travel budgets

Don't know 11.2%

£100m+ 12.1%

£50m - £100m 14.1%
£20m - £50m
£10m - £20m

£5m - £10m 13.1%
£1m-£5m 13.1%
£500,000 - £1m

£0-£500,000

Source: Business Travel Market

BTM 2009 - VIP Hosted Buyer demographic data
Countries company travels to

Western Europe 89%

Asia Pacific

Australasia

China

Domestic UK

Eastern Europe

India

Middle East

North America

Russia

South America

Source: Business Travel Market
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